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P R O M O T I N G  C L I M A T E  D I S C L O S U R E  
A N D  T A R G E T - S E T T I N G :  R E S U L T S  F R O M  
T H E  C D P  N O N - D I S C L O S U R E  A N D  
S C I E N C E - B A S E D  T A R G E T S  C A M P A I G N S  

At ESG-AM, we view transparency on environmen-
tal issues as a cornerstone of responsible invest-
ment. In support of this, ESG-AM became a CDP 
signatory in 2022. CDP is a global non-profit or-
ganization that operates one of the world’s lead-
ing platforms for environmental disclosure, help-
ing companies measure and manage their im-
pacts related to climate change, deforestation, 
and water security1. Our support for CDP reflects 
a core belief: that climate-related data and sci-
ence-based targets provide essential input for 
sound corporate strategy and informed invest-
ment decisions. For companies, disclosure con-
tributes to accountability and credibility. For inves-
tors, it offers valuable insights into climate-related 
risks and readiness for transition. In 2024, we re-
affirmed this commitment through active partici-
pation in CDP’s two key initiatives: the Non-Disclo-
sure Campaign (NDC) and the Science-Based Tar-
gets Campaign. 

ESG-AM’s participation in the CDP Non-Disclo-
sure Campaign2 continued in 2024 for the third 
consecutive year. The campaign brought together 
276 financial institutions managing more than 
US$21 trillion in assets. Collectively, 1,998 high-
impact companies were approached, together re-
sponsible for over 4,300 megatons of CO₂ equiva-
lent emissions, an amount comparable to the 
combined annual emissions of India, Brazil, Ger-
many, and the United Kingdom. Of these, 1,329 
companies were specifically encouraged to 

disclose climate-related data, and 191 responded 
by submitting information through CDP’s plat-
form. Within this climate-focused segment, ESG-
AM served as a lead engager, taking on an active 
role in engagement with one of the targeted com-
panies. 

In this role, ESG-AM contacted TriNet Group, a 
U.S.-based provider of human capital manage-
ment solutions, encouraging the company to dis-
close climate-related information via CDP’s Cli-
mate Change questionnaire. Despite a formal re-
quest, follow-up, and an escalation to senior man-
agement, the company opted not to participate. 
Although CDP offered to facilitate further dia-
logue, no subsequent discussions were held, and 
the company confirmed it would not submit a re-
sponse. CDP subsequently assigned TriNet an “F” 
rating, indicating non-participation. As a result, the 
company remained ineligible for inclusion in ESG-
AM’s climate-aligned investment strategies at the 
end of 2024. 

In parallel, ESG-AM supported the final edition of 
the CDP Science-Based Targets Campaign3 ad-
vocating for the decarbonization of high-impact 
sector. This initiative concluded in October 2024 
with the backing of 307 financial institutions— a 
31% increase compared to the prior year— who 
collectively engaged over 2,100 companies from 
October 2023 to September 2024. The campaign 
encouraged participating companies to adopt 
emissions reduction targets aligned with the 
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goals of the Paris Agreement, aiming to limit 
global temperature rise to well below 2°C, with a 
stretch target of 1.5°C.  

By the end of the engagement cycle, 71 compa-
nies had committed to the Science-Based Targets 
initiative (SBTi)4. Among ESG-AM portfolio com-
panies targeted through the campaign, 6 joined 
the SBTi, 3 expressed interest in joining, and 10 
were actively evaluating the feasibility of setting 
science-based targets. 

 

 

 

 

Our engagement in these two CDP 2024 cam-
paigns underscores ESG-AM’s continued dedica-
tion to environmental accountability, transpar-
ency, and ambition. While our outreach to TriNet 
did not yield a formal disclosure, the broader  cam-
paign  underscored a  positive  trend:  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CONTACT 

We are committed to continuous improvement and value feed-
back from our stakeholders. We invite readers to share their 
feedback on this case study via engagement@esg-am.com. For 
further inquiries on our engagement framework, please reach 
out to our Engagement Manager, Paula Krol: paula.krol@esg-
am.com 
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D I S C L A I M E R  

This document was produced by ESG-AM AG (ESGAM), a Zurich based company, licensed by the Swiss Financial 
Supervisory Authority FINMA as asset manager of collective assets.  

This document was produced with the greatest of care and to the best of its knowledge and belief following the 
principles of good faith. Although ESGAM believes that it has taken due care in compiling the contents of this docu-
ment, ESGAM does not warrant, either expressly or impliedly, the accuracy, correctness, or completeness of the in-
formation, text, or other items contained in this document, and the document should not be relied upon as such. 
ESGAM accepts no liability in respect thereof.  

This document is provided for information purposes only and is for the exclusive use of the recipient. The information 
contained herein is of a general nature and is not intended to address the circumstances of any particular individual 
or entity. It is not intended for persons who, due to their nationality, place of residence, or any other reason are not 
permitted access to such information under local law.  

Any information comprised in this document may be superseded by or changed due to subsequent market or political 
events or for other reasons, but there is no obligation on the part of ESGAM to update this document. There can be 
no guarantee that such information is accurate as of the date it is received or that it will continue to be accurate in 
the future, and no responsibility or liability can be accepted for any error or omission.  

This document is for information purposes only and nothing contained in this document should constitute a solicita-
tion, offer or recommendation to buy or sell any investment instruments or services, to execute any transactions, or 
to conclude any legal act of any kind whatsoever. You must not rely on any information contained in this document 
in making an investment or other decision.  

This document is not the result of a financial analysis. Any projections, forward-looking statements or estimates 
contained in this document are speculative and due to various risks and uncertainties, there can be no assurance 
that the estimates or assumptions made will prove accurate, and actual events or results may differ materially from 
those reflected or contemplated in this document. Opinions expressed in this document are subject to change based 
on market, economic and other conditions. Information in this document should not be construed as recommenda-
tions, but as an illustration of broader economic themes.  

Components of this document are protected by intellectual property laws and are the property of ESGAM or third 
parties. To the maximum extent permitted by law, ESGAM will not be liable in any way for any loss or damage suffered 
by you through use or access to this information, or ESGAMs failure to provide this information. 
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E N D N O T E S  

 

 

1  https://www.cdp.net/en 
2  https://cdp.net/en/campaigns/non-disclosure-campaign 
3  https://classic.cdp.net/en/investor/engage-with-companies/cdp-science-based-targets-campaign 
4  https://sciencebasedtargets.org/ 


